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National Vision 2035

Diversification of economy Local business development

Á To make Brunei Darussalam a nation which will be widely recognized for the accomplishment of its 
educated and highly skilled people as measured by the highest international standards.

Á To achieve quality of life that is among the top 10 countries in the World.

Á To build a dynamic and sustainable ŜŎƻƴƻƳȅ ǿƛǘƘ ŀƴ ƛƴŎƻƳŜ ǇŜǊ ŎŀǇƛǘŀ ŀƳƻƴƎ ǘƘŜ ǿƻǊƭŘΩǎ ǘƻǇ 10.





GhanimInternational Corporation SdnBhd



Objective

Job creationCapitalizing on global Halal demand

Diversification of economy Local business development

To be an iconic halal brand that excels through 
innovation and virtue 



Our product range 

Over 12 product ranges, 50 SKUs



Our Point Of Difference

Our Process
Stringent and accurate

Our People
Passionate and dedicated

Our Products
Innovative and wholesome

Women: 60%
Senior Management:  60%



Recognition

GulfoodInnovation Awards 2017
Winner for Best Artisan or Local Food



Export Market

In progress



Our Partners (Suppliers)

Marimin SdnBhd

SahamadaCorporation
SdnBhd



The Food Industry



Global Muslim Population 

Diversification of economy

Job creation



Muslim Market

Diversification of economy

Capitalizing on global Halal demand Job creation

Global Muslim spending on food & beverages (F&B) has increased 4.3%to reach $1,128 billion 
(17% of global expenditure)in 2014.

(State of the Global Islamic Economy Report, 2015)

Based on total food consumption, top countries with Muslim food consumption are Indonesia 
($168 billion), Turkey ($110 billion), Pakistan ($100.5 billion) and Iran ($59 billion) (2014 
estimate).



.ǊǳƴŜƛΩǎ /ƻƳǇŜǘƛǘƛǾŜƴŜǎǎ

Strength Weakness

Å Favourableenvironment, especially for 
farming,aquaculture 

Å Competitive land  and utility costs
Å Brunei Halalcertification
Å Proximity to export market such as 

China, Singapore, Hong Kong, Australia

Å Cost competitiveness ςlogistics and 
inputs

Å Skills gaps among thesupply chain
Å Limited availability of raw material 
Å Biosecurity credentials
Å Low levelsof R&D investments
Å Low economies of scale 

Opportunity Threat

Å Growthin global demand for nutritious 
and halal food

Å Growth in demand for new products 
associated with latest consumer trends   

Å Business opportunities for women
Å Import substitution 
Å Export 

Å Global competition
Å Impact of climate change and 

variability thatimpacts availability of 
raw materials 

Å Foreign exchange fluctuation
Å Supply chain disruption due to 

potential disease or food safety risk 



Challenges 

VMore participation of women across the value 
chain

VEfficiency of production Ą Price    
competitiveness   

VCapacity for export (volume)

VCapacity for innovation 

VCompetition against global multinationals 



Food Industry Value Chain

Production
Harvesting 

& 
Transport

Manufacturing/ 
Processing

Packaging 
Storage & 

Distribution 
Market 

Å Farmers
Å Input 

providers

Å Farmers
Å Logistics

Å Manufacturers
Å Machinery 

maintenance 

ÅPackaging
suppliers & 
companies 

ÅStorage
providers 

ÅDistributors 
ÅLogistics 

ÅGrocery stores
ÅSupermarkets
ÅExport 

Opportunities for Women across the value 
chain including farming, R&D, processing, 

marketing & sales, distribution etc


